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Top Reasons Would Pay More for Clothes Made from Natural Fibers

79% 72% 61% 51%

More comfortable Better quality Better performance More durable

% Say Is Safe for the Environment (Top 5 of 11)

(o)
89% 81%
68%
57%

=

Rayon Hemp Polyester
*Tencel is a trademark of Lenzing

()

Tencel*

Cotton Wool

AMERICA’S COTTON PRODUCERS AND IMPORTERS Service Marks/Trademarks of Cotton Incorporated ©2025 Cotton Incorporated
i itor™ survey, conducted with n=1,002 consumers in Indonesia

Source: Cotton Council International and Cotton Incorporated’s Global Lifestyle Monitor

COTTONINC.COM

@ ‘ LIFESTYLEMONITOR.COTTONINC.COM
COTTON UsA )






