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GLOBAL CONSUMER INSIGHTS IN SOUTH KOREA
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Tencel*

Cotton Wool Polyester Rayon Hemp
*Tencel is a trademark of Lenzing

AMERICA’S COTTON PRODUCERS AND IMPORTERS Service Marks/Trademarks of Cotton Incorporated ©2025 Cotton Incorporated
Source: Cotton Council International and Cotton Incorporated’s Global Lifestyle Monitor™ survey, conducted with n=1,000 consumers in South Korea

COTTONINC.COM

@ ‘ LIFESTYLEMONITOR.COTTONINC.COM
COTTON UsA )




