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GLOBAL CONSUMER INSIGHTS IN THE U.S.
SUSTAINABILITY 7= significantly higherin 2025 1 = significantly lower in 2025

‘Rely on a sustainability 2 8%

380/ Changing how shoppin =
(o) ; §|J t%' : dpp 9 certification or seal to determine
ol clieiinting] 1o reclce @ if clothing is made in an
environmentally friendly manner

environmental impact

Sustainability

46A) S macL:Veeto

Only purchase

487 =5

Willing t f tural
PO OO OO EE¢ 8590 vigipy oo

Top Reasons Would Pay More for Clothes Made from Natural Fibers

77% 75% 60% 57%
i OS]
& & &

% Say Is Safe for the Environment (Top 5 of 11)

o,
o7 86%
71%
I I . .64% . 0
1S /T .
0
Rayon Hemp Tencel* Polyester

Cotton Wool
AMERICA’S COTTON PRODUCERS AND IMPORTERS Service Marks/Trademarks of Cotton Incorporated ©2025 Cotton Incorporated
Source: Cotton Council International and Cotton Incorporated’s Global Lifestyle Monitor™ survey, conducted with n=1,004 consumers in India

COTTONINC.COM

@ ‘ LIFESTYLEMONITOR.COTTONINC.COM
COTTON USA s




