COTTON INCORPORATED'S SUPPLY CHAIN INSIGHTS

ACTIVEWEAR
IN THE U.K.

HABITS OF ACTIVE CONSUMERS (EXERCISE AT LEAST 2 DAYS PER WEEK)
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COTTON INCORPORATED'S SUPPLY CHAIN INSIGHTS

ACTIVEWEAR
IN THE U.K.

HABITS OF ALL RESPONDENTS (ACTIVE AND NON-ACTIVE)
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MANY OCCASIONS FOR ACTIVEWEAR YSTTaTTaT: o
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For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com
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