COTTON INCORPORATED'S SUPPLY CHAIN INSIGHTS

ACTIVEWEAR
IN MEXICO

HABITS OF ACTIVE CONSUMERS (EXERCISE AT LEAST 2 DAYS PER WEEK)

l]/ REGULARLY outdoors At a gym or
EUXEHBISE @ public facility
TOP EXERGCISE ACTIVITIES s recuLarLY PARTICRATE IN ACTIVITY)

55% 55% 55%  36%

Walking Running Cardio training Weight training

TYPE OF CLOTHING WORN DURING EXERCISE
34% 33% 27% 6%

Only activewear Mostly activewear Mix of active and Non
non-activewear Activewear

For More Information Contact: Corporate Strategy & Insights at Marketinformation@cottoninc.com
Source: Cotton Incorporated’s 2025 Global Activewear Survey, Mexico, N=1,010
) AMERICA’S COTTON PRODUCERS AND IMPORTERS. Service Marks/Trademarks of Cotton Incorporated. ©2025 Cotton Incorporated.



&1 ACTIVEWEAR
IN'MEXICO

HABITS OF ALL RESPONDENTS CACTIVE AND NON-ACTIVE)

MANY OCGASIONS FOR ACTIVEWEAR FYSiTaTaT =

% WEAR ATHLETIC APPAREL IN FOLLOWING SITUATION Omforf Bremhablmy
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51% 50% 44% 34% PURGHASE Quoh’ry Functionality

. . (C—)
Runnin Around the Shopping Dlellgle] DRIVERS
errands house housework or

yardwork

PREFER COTTON FOR ACTIVEWEAR 2 Prerer ACTIVEWEAR MADE OF COTTON OR COTTON BLENDS FOR

Hanging Runnin i
g o A light
out at errands Socializing workout
home

Stretch  Fiber preference

INTEREST IN PERFORMANCE ...........ccoovemiinnrinnrnnncnnncnnancnces

% LIKELY TO LOOK FOR PERFORMANCE FEATURES WHEN ® ©6 © o o 9 I 0/

SHOPPING FOR ATHLETIC APPAREL
willing to pay more

0 .
‘ 80/0 Chafe resistant
e 6 o o o
for cotton activewear
with desired
performance features

‘ 74% Odor resistant
‘ 73% Moisture management

‘ 74% Easy Care

For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.co
Source: Cotton Incorporated’s 2025 Global Activewear Survey, Mexico, N=1,010
) AMERICA’S COTTON PRODUCERS AND IMPORTERS. Service Marks/Trademarks of Cotton Incorporated. ©2025 Cotton Incorporated.
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