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For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com
(%1 Cotton Incorporated's 2024 Global Denim Survey, a survey of n=10,183 consumers in-China, France, Germany, Indiq, ltaly, Japan,
Mexico, Netherlands, South Korea, Spain, Thailand, UK, and USA. USA sample size: n=994.
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PURCHASE DRIVERS
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