
Top Consumer Concerns % say it is a major concern

Consumer Emotions % feel  strongly when thinking about the wider world

Clothes Shopping 
compared to a few months ago, are you spending more, less, or about the same 
amount on clothing?

TRACKING CONSUMER 
SENTIMENT IN MEXICO 

COTTON INCORPORATED’S  SUPPLY CHAIN INSIGHTS
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during the past month, have 
you been more likely to:
Among those purchased clothes in past month
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