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My physical/
mental health

Consumer Voices: Why has your 
style changed recently?

“A desire to be more comfortable during the day. Tight 
clothes are so uncomfortable. I am done with them”. 

– 52yo woman

“I am trying to reduce the stress in my life and 
surrounding myself with fewer things”. – 41yo woman

“Earning income for my new job gives me more 
clothing options”. – 23yo man

“Becoming a mom and wanting to be seen in a different 
light”. – 21yo woman

Style is more important 
than comfort, % agree:

53%
34%

18-34
35-64

say clothing 
style reflects 
their identity

report a change 
to their clothing 

style in 2024

77%

61% 48%  More comfortable

35%  More presentable

33%  Less dressy
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2025 Clothing Style


