COTTON INCORPORATED'S SUPPLY CHAIN INSIGHTS

2025 Consumer Outlook
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2025 CLOTHING STYLE

0 STYLE IS MORE IMPORTANT
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STYLE IN 2024 33% LESS DRESSY

CONSUMER VOIGES: WHY HAS YOUR
STYLE CHANGED RECENTLY?

“| AM TRYING TO REDUGE THE STRESS IN MY LIFE AND
SURROUNDING MYSELF WITH FEWER THINGS™. - 41Y0 WOMAN

“A DESIRE T0 BE MORE COMFORTABLE DURING THE DAY. TIGHT
CLOTHES ARE SO UNCUMggYFIJI‘w&.I\I’EmINAM DONE WITH THEM”.

“EARNING INCOME FOR MY NEW JOB GIVES ME MORE
CLOTHING OPTIONS™. - 23Y0 MAN

“BECOMING A MOM AND WANTING TO BE SEEN IN A DIFFERENT
LIGHT".-21Y0 WOMAN

For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com
Cotton Incorporated 2025 New Year's Survey, N=965 U.S. Consumers, surveyed January 12, 2025
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