GLOBAL LIFESTYLE MONITOR:
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SHOPPING TRENDS
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Top Retailers Shopped for Clothing

70% e T0% o 57% |
‘u\ Online only Off Price/Discount ”ré‘- = Multi-Channel Retailers
g store (In-Store) —rg (In-Store)

ettt MAMMMIMMEAGE
é 93% . 10%
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Top Sources of Inspiration
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J® COTTON PREFERENCE

Reasons Willing to Pay More for Cotton
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Sustainability Importance
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Environmental Change Safe for the Environment (% Sdfe)

712%  67%  64%

I I 43%  39%  36%
EEN

@ % W = B

Cotton Hemp  Wool Rayon Tencel Polyester
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@ Source: Cotton Council International and Cotton Incorporated’s Global Monitor Survey, a biennial
consumer research study. In the 2023 survey approximately 13,000 consumers (1,000 consumers in each of
COTTON USA o

I3 countries) were surveyed.
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