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Top Preferred Materials

58% oO ,_00000004 B
D w BT M

AR Denim / 249, Prefer cotton, cotton
4@l Jeanswear "7’ blends or denim

(7) SUSTAINABILITY

Sustainability Importance
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Cotton Wool Hemp Tencel Rayon Polyester
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TURKEY « VIETNAM « UK « US
Source: Cotton Council International and Cotton Incorporated’s Global Monitor Survey, a biennial

consumer research study. In the 2023 survey approximately 13,000 consumers (1,000 consumers in each of
I3 countries) were surveyed.

© 2024 COTTON COUNCIL INTERNATIONAL AND COTTON INCORPORATED’S GLOBAL
LIFESTYLE MONITOR SURVEY

COTTON USA




	Blank Page

