COTTON INCORPORATED'S SUPPLY CHAIN INSIGHTS

BATH TOWELS

“CHINA: WHAT CONSUMERS LOOK FOR IN BATH TOWELS
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consumers are likely to look for home textiles described as 100% cotton

For More Information Contact: Corporate Strategy & Insights at Marketinformation@cottoninc.com
Cotton Incorporated’s 2023 Home Textiles Survey, conducted on February 6, 2023, with 1,000 Chinese home textiles consumers.

AMERICA’S COTTON PRODUCERS AND IMPORTERS. Service Marks/Trademarks of Cotton Incorporated. ©2023 Cotton Incorporated.




