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How consumers shop
differen’rly NOW:

Tl

Buying less or putting off purchase:

Buying less of A %\9 IE

things | want

_ Taking betier 63% 5% 48%

52“0 sales, discounts, *Clothes for myself  Entertainment Electronics
promo’rlons
</ Buying
429, %e%enc/s’rore 6(y
rands 0
401}0/ %‘ﬁé’f&%ed *expect to buy clothes
retailers before the end of the year
SUPPLY CHAIN

ACTIONS TAKEN TO GET PRODUCTS NEED/WANT

0 say they have been (among impacted, N=837)
impacted by shortages in )
0 the supply chain 50% Stock up on essentials

when | find them

58%T 12% 40% o prond orsmier

SLIGHT MODERATE SEVERE 35(y Shop early in the day/
0 when products are
stocked

For More Information Contact: Corporate Strategy & Insights at Marketinformation@cottoninc.com
Source: Cotton Incorporated’s Inflation & Supply Chain Survey, N=1,000 August 23-24, 2022
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