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Percentage who are very concerned about the Consumers Expect to Spend More
COVID-19 coronavirus pandemic (by age): % spending more on clothing since the
start of the pandemic
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95% have purchased or plan to
purchase clothing to resume normal
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Consumers plan to purchase casual
clothing in anticipation:
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Shop for half or more of clothing online:

Before the pandemic: After the pandemic:

39% 69%

48% will buy higher quality clothing

T-shirts 30%

oy Will do more research before
34 /O purchasing clothing

For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com
Sources: Cotton Incorporated’s COVID-19 Consumer Response Survey, a survey of 500 consumers in China conducted Mar 2020 (Wave 1), Apr

2020 (Wave 2), Sep 2020 (Wave 3), Nov 2020 (Wave 4), Mar 2021 (Wave 5), May 2021 (Wave 6, n=1,000).
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