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A Year in Review: Consumers Look Ahead
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Seeing family or friends 48%
Going on vacation 39% Consumers desire to dress up, but

comfortable clothing remains essential.”
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Hanging out at the mall 25%
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Jeans, 54% Shirts, 34% Shirts, 34% or dresses, 34%

For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com
Sources: Cotton Incorporated’s COVID-19 Consumer Response Survey, a survey of 500 consumers in Mexico conducted on Mar 2020 (Wave 1), Apr 2020 (Wave 2), Sep 2020 (Wave

3), Nov 2020 (Wave 4), “Mar 2021 (Wave 5). 2Cotton Incorporated’s Sustainability and Health & Wellness Survey, a survey of 500 consumers conducted Mar 2021.
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