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Percentage who are very concerned about the

COVID-19 coronavirus pandemic (by age): o
AGE O

46% of consumers say
45% they feel “very afraid
51% these days”

Consumers are seeking out comfort: WOMEN 6" %
MEN  53%
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Consumers rate clothing made from cotton the
most comfortable and the safest.
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For More Information Contact: Corporate Strategies & Insights at Marketlnformation@cottoninc.com
Cotton Incorporated’s COVID-19 Consumer Response Survey, a survey of 500 consumers in China conducted on March 20, 2020.
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