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APPAREL SPENDING

2015 APPAREL SPENDING
BILLIONS OF U.S. DOLLARS!

PROJECTED SPENDING GROWTH 2015-2030'

U.S. +28% INDIA +159% CHINA +131%

KEY TRENDS

SPENDING China is projected to become the world's largest apparel market with
spending expected to double over the next 15 years.

SHOPPING Winning China's upper middle class will require a faster, more sustainable
supply chain, unique, natural fiber offerings, and stronger customer support.

OMNICHANNEL Opportunities exist to turn customers into brand ambassadors on social
media to foster viral promotions and drive traffic across platforms.

SUSTAINABILITY  The sustainability issues Chinese consumers deal with on a regular basis
make them more likely than other shoppers to seek sustainable styles.
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GLOBAL CONSUMER INSIGHTS

GLOBAL LIFESTYLE MONITOR: CHINA
APPAREL SHOPPING ATTITUDES & HABITS

The projected doubling in China's apparel market will be driven by its upper middle class. The upper middle class in China
is projected to grow from 8% of the population to 31% by 2030" and with it will come a consumer group who shops and
spends more, is more fashion-forward, and is even more willing to pay a premium for quality. Winning these customers'
loyalty will require meeting their needs for faster-fashion, sustainability, and natural fiber offerings.
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SUSTAINABLE APPAREL

Nearly 9 in 10 consumers say e-commerce sites are
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GLOBAL CONSUMER INSIGHTS

OMNICHANNEL SHOPPING

Although online apparel and footwear spending is projected to more than double over the next five years,
e-commerce giants such as Taobao, Tmall, & JD.com dominate the market, making it difficult for individual
apparel brands to stand-out. However, there are over 600 million social media users in China, the majority of
which are not following brands or promoting their products. Opportunities exist to turn customers into brand
ambassadors on social media to foster viral promotions and drive traffic across your platforms.
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GLOBAL LIFESTYLE MONITOR: CHINA

SEEKING SUSTAINABLE APPAREL

Sustainability issues such as air quality, food safety, and water quality are top environmental concerns among Chinese
consumers. Dealing with these issues on a daily basis makes sustainability an important factor in their purchase
decisions. Cotton offers brands the opportunity to address Chinese consumers' sustainability needs as well as their
desire for trust, authenticity, and comfort.
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is important in my apparel purchase.
is something | seek out in my apparel.
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| blame the industry.

@ 13% of consumers prefer cotton-rich clothing>
TOP CONCERNS REGARDING COTTON PRODUCTION

1. Amount of chemicals & pesticides used

COMPARED TO CLOTHING FROM MANMADE \’
FIBERS, COTTON IS VIEWED AS THE MOST... 2. Amount of water used v

3. Greenhouse gas emissions

COTTON SUSTAINABILITY STATS

U.S. cotton farmers have reduced pesticide applications
by HALF over the past 30 years.

Over the past two decades, U.S. cotton farmers have improved
water efficiency by approximately 80%.

DISCOVER WHAT COTTON CAN DOs at
CottonToday.CottonInc.com.
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Source: Cotton Council International and Cotton Incorporated's Global Lifestyle Monitor Survey, a biennial consumer research study. In the 2016 survey,
approximately 10,000 consumers (i.e. 1,000 consumers in 10 countries) were surveyed. CCl & Cotton Incorporated's 2015 Chinese Consumer Survey, an
ongoing consumer survey that interviews 4,000 Chinese consumers across over 100 cities annually. External Source: Euromonitor International’
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