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PROJECTED SPENDING GROWTH 2015-2030'
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KEY TRENDS

SPENDING Apparel spending in Turkey is projected to grow nearly 50% over the
next 15 years.
SHOPPING Trends toward organized retailers, increased shopping frequency, and

willingness to trade-up in purchases bode well for spending on clothes.

OMNICHANNEL Apparel brands and retailers can develop digital experiences that provide
detailed product information to help alleviate shoppers' tactile concerns.

SUSTAINABILITY  Turkish shoppers find cotton clothing as best able to meet their needs for
comfort, reliability, and sustainability.
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GLOBAL CONSUMER INSIGHTS

GLOBAL LIFESTYLE MONITOR: TURKEY
APPAREL SHOPPING ATTITUDES & HABITS

Due to intense retail development over the past fifteen years, Turkish shoppers have shifted away from unorganized
outlets such as independent stores and street markets towards specialty retailers. Contrary to the U.S. and Europe,
Turkish consumers have increased their shopping frequency and desire to trade-up. These trends bode well for apparel
brands willing to market their products’ quality and luxury features to Turkey’s modern shoppers.
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GLOBAL CONSUMER INSIGHTS

OMNICHANNEL SHOPPING

Although online shopping frequency and internet penetration remain low in Turkey compared to other markets,
online apparel and footwear spending is projected to nearly double in the coming years. As online apparel
shopping remains in its infancy in Turkey, traditional apparel brands and retailers can develop digital
experiences that provide detailed product information to help alleviate shoppers' tactile and security
concerns regarding online shopping.

TOP CONCERNS WHEN SHOPPING FOR CLOTHES ONLINE
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Online apparel & footwear sales are projected to
grow 81% from $492MM in 2015 to $889MM by 2020'.
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GLOBAL CONSUMER INSIGHTS

GLOBAL LIFESTYLE MONITOR: TURKEY

SEEKING SUSTAINABLE APPAREL

Consumers in Turkey are more likely than European and U.S. consumers to seek out sustainable clothing and more
likely to blame the industry for non-sustainable apparel. They also find cotton clothing as best able to meet their needs
for comfort, reliability, and sustainability. In fact, Turkish consumers are significantly more likely to consider cotton as
safe for the environment when compared to manmade fibers such as polyester and rayon.
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@ 13% of consumers prefer cotton-rich cIothing)
TOP CONCERNS REGARDING COTTON PRODUCTION
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COTTON SUSTAINABILITY FACTS

U.S. cotton farmers have reduced pesticide applications
by HALF over the past 30 years.

Over the past two decades, U.S. cotton farmers have improved
water efficiency by approximately 80%.

DISCOVER WHAT COTTON CAN DOs at
CottonToday.Cottoninc.com.
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Source: Cotton Council International and Cotton Incorporated’s Global Lifestyle Monitor Survey, a biennial consumer research study. In the 2016 survey,
approximately 10,000 consumers (i.e., 1,000 consumers in 10 countries) were surveyed. Cotton Incorporated’s Lifestyle Monitor™ Survey, an ongoing
consumer survey that interviews 6,000 U.S. consumers annually. External Source: Euromonitor International’
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